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‘ Sr. Louis, Aug. 31, 1894. $ 
Ss Q G. W. Jones, Business Manager of the ST. LOUIS REPUBLIC, being duly 4 
j sworn says the actual number of full and complete copies of the DAILY and ; 4 
’ SUNDAY REPUBLIC printed during the month of August, 18%, all in regular )) $ 
U editions, was as per schedule given below : : ’ 
> | I BIN ins occ ents oes. otersus 1,785,565 ‘ 
> | **Less deductions. ............++-++-0++ 102,384 s 
Q eee ce eevee Soseoeeocevess 1,683,181 < 
qt Daily average net circulation............ 54,296 & 
¢ q * Sunday. ’ : 
* All copies spoiled in printing, left over and returned unsold are deducted, & © 
2 qu so as to give the net circulation reaching actual readers. G. W. JONES. 4 
> < (Seal.) Sworn to and subscribed before me this thirty-first day of August, ° 
4 a 1894, JOSEPH G. HOLLIDAY. q s 
Sm a Notary Public, City of St. Louis, Mo. My term expires September 7, 1894. q Ss 
% f . m A 
> RATES QUICKLY FURNISHED BY & 
THE REPUBLIC, ST. LOUIS, MO. z 
$ Or at New York Office, 146 Times Building. 2 
$ < 
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The South 
Has Corn 
For Sale. 


Never before has the South been 
blessed with such bountiful crops 
as this year. It was spared the 
long drought which reduced the 
corn crop of the West over half 
a billion bushels. 

While the cotton crop of the 
South is one of the largest ever 
raised, the corn crop will equal or 
exceed it in value. Instead of the 
South buying corn from the West 
it will be a seller, having pro- 
duced millions of bushels more 
than it needs for its own consump- 
tion. 

The four Southern Divisions of 
the Atlantic Coast Lists reach the 
farmers and buyers of the prosper- 
ous South. 


7 LEONARD STREET - 
‘NEWYORK _ 
S Gene <> ‘xz 
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CANADA. 


~ he short essays and catalogues appearing 
n Printers’ Ink from week to weck, and in- 
te tended to aid advertisers in making a judicious 
selection of the separate classes of papers dealt 
with, will eventually be published in book 
form, All newspaper facts and statistics are 
rom the American Newspaper Directory for 
ary 
The Dominion of Canada, a federal 
union of provinces and territories com- 
prising the British possessions in North 
America, has a population of 4,833,463, 
an area of 3,456,383 square miles, and 
862 newspapers. The divisions are as 
follows : 
BRITISH COLUMBIA. 
Population, 97,612. Area, 383,300 
square miles, Issues 25 newspapers. 
The towns having more than 5,000 
population are as foliows : 
We Cusieeds acteuweresss 16,841 
Vancouver 
New Westminster, 
Nanaimo ° 0 
The following is a list of all papers 
accorded over 1,000 circulation. In 
this and the following lists circulations 
to which the asterisk is affixed may be 
relied upon absolutely. 
DAILIES, 
Vancouver. World,.........seee0 ccc +2890 
Victoria . --Colonist ebnkapequbedeseand 2.250 
1,500* 
WEEKLIES. 
Vancouver. World.. 
Victoria, ,.. Times 
British Columbia c covers more ground 
than Texas, but has less than half as 
much population. A large part of its 
surface is densely timbered. Gold 
mining is its leading pursuit, but coal, 
hard and soft, is abundant, and is ex- 
ported in some quantities. 
MANITOBA, 
Population, 152,505. 
Issues 53 newspapers, 
The only city or town in Manitoba 
having a population of more than 5,000 
is: 
Winnipeg 
The following is a complete list of 
all papers in Manitoba accorded over 
1,000 circulation ; 


Area, 73,956. 


Winnipeg. 


DAILIES, 
Free On apeeeees 5,541* 
Tribune 2,250 
SEMI-WEEKLY,. 
Free Press 
WEEKLIES, 
Tribune 
Commercial 
ee 
.. Sun. 
“imes. 
.Skand. 


MONTHLY, 

.Western World 
Nor western Farmer........4, 
Waghorn’s Guide 

A large part of Manitoba is in prairie 
land. Wheat raising and timber cut- 
ting are the principal industries. The 
province is traversed by the Canadian 
Pacific Railway. 

NEW BRUNSWICK. 

Population, 321,270. Area, 28,200 
square miles. Issues 48 newspapers. 

The towns having more than 5,000 
population are as follows : 


i i abenseddecewaepin 20002399179 
Moncton 
Frederickton 


502 

The following is a complete list of 
all papers accorded over 1,000 circula- 
tion : 


St. John 


Winnipeg.. 


Winnipeg... 7500 
Winnipeg. . 


2,250 
2,000* 


Brandon , 


Winnipeg. 


DAILIES, 
WOMGD.. 0 bssedcassoed 4 
Sun 


St. John,, 
* "Telegraph. 4) 
Messenger and Visitor. .. 


gre 
Frederickton. Religious Intelligencer... 
Moncton ,.., Times 


MONTHLY. 

St. John Educational Review 

Lumbering and fishing are the prin- 
cipal industries, 

NORTHWEST TERRITORIES. 

Population, 98,967. Area, 2,497,- 
427 square miles. Issues 15 newspa- 
pers. There is no town having 5,000 
population. The only ones having 
more than 1,500 are: 
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The only newspapers accorded a cir- 

culation of more than 1,000 are : 
WEEKLIES, 
Regina. . Leader. . .1,600* 
Standard 1,080* 

The northwest territories cover an 
area equal to that of the thirty largest 
States in the Union combined. 

NOVA SCOTIA, 

Population, 450,492. Area, 20,600 
square miles. Issues 66 newspapers. 

The towns having more than 5,000 





population are as follows: 
Roc scicccieenes e+ 000038556 
Yarmouth 6,089 
Truro..... 





The following is a complete list of 
papers accorded over 1,000 circulation: 
DAILIES, 

Halifax. 


SEMI-WEEKLY, 





ee ere 2,250 
TRI-WEEKLY, 
Halifax....... RUNNES. ocwntseeeaees 2,250 
WEEKLIES, 
aaa er 
Weymouth Br.L’Evangeline... 
New Glasgow.Chronicle,.... 
. | eee 500* 
ee Presbyterian Witness... .2,250 
EN cadatisnemawwe 2,250 
North Sydney Herald...... ........... 2,250 
| es eS” eee 2,250 
BI-WEEKLY 
Halifax....... I  cnccnsieusncscses 1,000* 


Fishing, ship-building, mining, agri- 
culture, and some manufacturing are 


the principal industries. It has 1,000 
miles of sea coast. 
ONTARIO. 
Population, 2,114,475. Area, 222,- 


000 square miles. 
pers. 
The towns having more than 10,000 


Issues 507 newspa- 





population are as follows: 

Rac cccccsonevcevesesses 181,220 
EE uicucecuscweaberses 48,980 
Ottawa... 44,154 
London .. 31,977 
TC Acetsccnesmeewsotaie 19,264 
Tt cbcnsueceseesebuses 12,753 
Peterborough....... pian 

- 2 = Neer 10,539 
Sr 10,370 
DE toedeccatesseedeen 10,322 


The following is a complete list of 
papers accorded over 1,000 circulation : 
DAILIES. 

Toronto.... 





Empire 
Evening News.. 
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Toronto...... Evening Telegram..... 12,500 

London ‘ Pree Me “ 

nemecnede ~~: wees 

Ottawa.. 4,000 
Evening Journal........ 39725* 





St. Thomas, ‘ames pes 
Hamilton . eral 


Sa *:Citizen 2 
Toronto...... Evenin 
Kingston. ... British 
SEMI-WEEKLIES, 
Ottawa...... Citizen . 
ournal 
Ottawa....... ree Press, 
Owen Sound, Advertiser. 
WEEKLY. 
Toronto...... Wncsockess sescueer on 
London...... Advertiser.......0.0.00. 
Toronto...... Globe and Can. Farmer. 7 04 
iy coxsas “husagica need 17,500 
Farm and Fireside. ..... 17,500 
Christian Guardian. .... 13,759* 
ae 12,500 
DR thintionwesan wend 12,500 
a cccccccce + 7,500 
RE 7,500 
Catholic Record....... + 7,500 
: . Sunday See 7,500 
Canadian Presbyterian.. 7,500 
Saturday Night......... 7,500 
Ee . 
en ... British Whig. 
MAMMNDN., <5- cE. oo dos veces cence 










Toronto. Canadian Baptist....... 5,200* 
SE EE Ee. 4,000 
mdon..... Farmers’ Sun........... 4,000 
CC United Canada......... 4,000 
Toronto...... icine smeacs ++ 4,000 
See 000 
Dominion Odd Fellow... 4,000 
Forest and Farm ....... 4,000 
_ apse Y 
Monetary Times. . 
North Ender ........... 
Presbyterian Review 
a 3. ews Ledger 
Woodstock. . Sentai ieevi iew 
Seaforth ..... ERS 
Chatham [ ees 
Woodstock, ,.Times.......... 
Lindsay...... Canadian Post. 
Welland...... OED ..ccces 
St. Thomas .. Journal . 
Almonte. ....Gazette, 
Ambherstburg.Echo........... we 
Belleville ....Intelligencer............ 
eee 
Brantford eee 
Cornwall.,...Freeholder........ 
ee 
ae a 
Guelph ...... | SSIES: 
Mercury.. ........ oo Sy 
Kingston..... Canadian Freeman...... x 
Lindsay...... Victoria Warder. . 2,250 
Pembroke. ...Observer. . .250 
Port Hope. . {Guide .... 2,250 
eae 2,250 
Stratford..... aa 2,250 
SO enscescesde 2,250 
Toronto. .....Canadian Grocer.. ..... 2,250 
Can. Hardware Marchant 2,250 
Canadian Sportsman.... 2,250 
Evangelical Churchman. 2,250 


Welland .....Telegraph 
Orillia Ti 


Perth 

















New Market.Era .. 


Oe eee eeeseseeeeees 


Amherstburg. Leader. 
Orillia....... Packet . 
Ki .. Review 





cw 








Stratford..... Kolonist 

x o. Toronto. Recorder 

Collingwood . Bulletin. . 

Deseronto.,,. Tribune. 

Simcoe....... eformer 

Petrolia,..... Tope... ... Joeesecvcces - 1,175* 

Mr. Forest... Representative. occee Sng? 

Durham..... CRORE. . ccccccccccee 1,000* 

SEMI-MONTHLIES. 

London...... Farmers’ Advocate and- 
Home Magazine...... rnd 

Toronto...... Educational Journal.... 2,250 

SIMCOL.. oc eve Canadian Wheelman.... 2,021* 

Toronto...... Secular Thought....... 1,000* 
MONTHLIES. 

Hamilton .... Royal Templar 





Toronto...... Ladies Journal., 
Sunday School Bz 











Brentford ,... Ancient Forester 
Toronto. ..... Massey’s Illustrated, ...12,500* 
Missionary Outlook..... 10,000* 
Welland ..... Home Circle Leader.... 9,000* 
Se. . Tieie. ies. sniestanstontes 7,500* 
Toronto...... Intern’| Good Templar. 7,500 
Rural Canadian ........ 7,500 
Canadian Live Stock and 
Farm Journal ........ 4000 
Farmers’ Family Mag... 4,000 
Methodist Magazine.... 3,404* 
Books and Notions...... 3,200" 
Guelph ......Canadian Forester...... 4,000 
London...... Wivesand Daughters... 4,000 
Bowmanville. Medical Adviser 
Grimsby ..... Horticulturist . 
London..... Philatelist......... 
Orillia. ...0cvad Canadian Workman. 
Ottawa ...... Woman’s — 
Owen Sound, Canadian Patron ,...... 2,250 
Toronto, ..... Church Magazine....... 2,250 
Dry Goods Review..... 2,250 
Ce 
Poultry Review., 
Freemason.. .........00 
Independent Forester... 2,250 
Parish and Home....... 2,250 
Canadian Lumberman... 1,600* 
Electrical News........ 1,600* 
Architect and Builder... 1,500* 
Peterborough Philatelist....... pussued 1,250* 
St.Catherines. Independent ........... 1,100* 
PRINCE EDWARD ISLAND. 
Population, 109,080. Area, 2,000 


square miles. Issues 16 newspapers. 
Of its 67 townships, three only issue 
newspapers, viz.: 
Charlottetown 
SEMMNGEEER.. 5 0000ccccccseccces 
DE scserwiecconseveve 
There are 3 dailies, all in "Charlotte- 
town. The only papers credited with 
a circulation of more than 1,000 copies 
are: 





WEEKLIES. 
Charlottetown. Patriot............0+0++ 2,250 
Summerside... Island Farmer.......... 2,250 
Ournal .....cceeseeeees 2,250 
ee. 2,250 
Agriculturist........... 2,250 


Charlottetown.Guardian,... ......++-- 2,000% 
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The island has submarine cable com- 
munication with New Brunswick. 
QUEBEC, 
Population, 1,489,062. Area, 228,- 
goo. Issues 132 newspapers, 
The towns having more than 10,000 
population are as follows : 





The saiaaes is a complete list of 
papers in Quebec accorded over 1,000 
circulation : 















DAILIES, 
Montreal, ,...Star........ 
Presse...... 
Le Monde....... 
We ennsks wheuia 
ea 
La Minerve 

Levis.........Le Quotidien 

Montreal..... PE ciavects sceneese 4,000 

Quebec....... RE 4,000 
L’Evenement.......... 4,000 
eo 2,400* 

Benne... -ciiadccnenssse cece 2,250 

Quebec,.....0. TT ES ee 2,250 
as 2,250 

WEEKLIES, 

Montreal,.... Family Herald and Star.86,208* 
WN. 5: sabakencsted 20,000 
Se 13,260* 
Le Foyer Canadien..... 12,500 
ON Se: 11,500* 
Sunday Morning News.. 8,000* 
Le Cultivateur.......... 7,500 
La Minerve............ 4,000 
Can. Journal of Com’ce. 4,000 
Can. Trade Review..... 4,000 
Le Monde Illustre...... 4,000 
eee 4,000 
True Witness.......... 4,000 

Quebec....... Bg 4,000 

St. Johus..... ERE 4,000 

Sherbrooke... .Gazette..o...scecsecces 3,650" 

ae 2,350* 

SS L’Hebdomadaire....... 2,250 

Montreal..... TRENDS oo nccntersessees 2,250 
Metropolitan........... one 
Shareholder............ 2,250 

Quebec....... ourn’! des Champagnes 2,250 

ie ae 2,250 

St. Hyacinthe.Le Courrier............ 2,250 

St. Johns..... Le Franco Canadian.... 2,250 

Cookshire ....Chronicle.............. 1,545 

Rock a. Py scieeepeen winnie: 1,530* 

Valleyfield....Le Progress,.... So0ueee 1,500* 

Bedford ...... PE Sinsesmices eves 1,0008 

BI-WEEKLY. 
Montreal,.... Northern Messenger, , . .20,000 
SEMI-MONTHLY. 
Montreal,.... Le Propagateur des 
Bons Livres....... +++ 2,250 
MONTHLIES, 
Montreal..... es Jour. of Agriculture. 2,250 
R. R. and Steam 
5 ee 
Le cumal@ hgh 
ee 2,250 
Sherbrooke,...Land We Live In ...... 1,920* 
Montreal..... Journal of Fabrics...... 1,000* 
NEWFOUNDLAND. 


Population, 197,332. Issues 5 news- 
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papers. It is about 1,200 miles in cir- 
cumference. The interior has never 
been thoroughly explored. 

The only towns issuing newspapers 
are: 


The only newspaper accorded a cir- 

culation of more than 1,000 is : 
DAILY. 
St. Johns. ..Evening Telegram,..... 2,250 

Principal industries are the cod fish- 
eries, lobster canning and seal hunting. 
The island lies nearer Europe than any 
other part of America, and is Britain’s 
oldest colony. 

In all of Canada there are 50 relig- 
ious, 32 agricultural and live-stock pa- 
pers, and a liberal number of trade 
journals. All of these believed to have 
more than 1,000 circulation are cata- 
logued in above lists. 


Office of *‘ Toe Mar.” l 
Toronto, Canada, July 13th, 1894. § 
Editor of Printers’ Ink: 

The Province of Ontario, the garden spot 
of Canada, which always responds well to 
good advertising, is fortunately very easy to 
cover, Toronto, the capital and central city, 
is also the center of its railways, telegraph 
and postal facilities, as well as of its legal and 
educational advantages. The result is that 
the Toronto dailies fully cover the Prov- 
ince, although there are a great number of 
good local papers in every section, The 
Canadian people are not satisfied with local 
news alone, they must have the general 
newspapers. In this way an advertiser can, 
if he so desires, cover the field with these 
Toronto dailies. 

An advertiser by liberal advertising in these 
pee with their weeklies covers Ontario, If 

e still has money left, he can cover the dis- 
trict a second time by using the local dailies 
and weeklies throughout the Province, and if 
he still has money left to sp nd, he can cover 
it a third time with the religious papers. 

Large advertisers say that the Province of 
Ontario always gives good results from good 
advertising, and that the losses made in Can- 
ada by advertisers are always from spreading 
business into the other Provinces, which are 
harder to cover, and worth very little after 
they are covered. 

If dailies are required, first use the Toronto 
dailies, then the Free Press and Advertiser, 
in London, the Spectator and 7imes,of Ham- 
ilton, the Guelph Mercury, Kingston Whig, 
Belleville /ntedligencer, Ottawa Free Press. 

here are no very large weeklies outside of 
Toronto. Yours truly, 
Tuomas W, Dyas. 


Editor of Privtrers’ Ink: 

Canada ts a striking contrast to the 
United in the distribution of the circu- 
lation of itsleading daily newspapers. Here 
the most prominent papers are really largely 
localized as to circulation ; there, the great 
dailies are regularly read in every town and 
village, within a wide radius of the principal 
centers of publication, 
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Thus intending advertisers will find the 
task of selecting their mediums much simpli- 
fied, Let me name the papers which prac- 
tically cover the well-to-do element of the 
Dominion, London, Ont., Free Press in the 
west of Ontario; Toronto Empire, Mai/and 
Gloée, three giants in circulation and influence 
throughout the Province of Untario; Mon- 
treal Daily Witness, circulating among solid, 
conservative people all over the Dominion; 
Montreal Star, with the largest circulation 
im the country, and Montreal Gazeffe to reach 
the office-holding classes of Quebec and E. 
Ontario, Then for your French-Canadian 
advertising use La Minerve and L’ Elect-ur. 
In the lower Provinces the St. John 7v/e- 
graph and Halifax Chronicle cover the field. 

ere are eleven papers that will give prac- 
tically better results for much less money 
than if all the others were lumped together, 
If you advertise regularly in the above media, 
sooner or later every intelligent eye in the 
Dominion will see your ad, ‘A E. C. 


Editor of Printers’ Ink: 

Prince Edward Island is the smallest of the 
three maritime Provinces. Being agreeably 
situated in the Gulf of St. Lawrence, it has 
gained a far-famed reputation as an agricult- 
ural center, and is justly termed the “* Garden 
of the Gulf.” 

Its entire length is 130 miles by 30 wide. 
A railway controlled by the Dominion Gov- 
ernment is operated the entire length, reach- 
ing, by its serpentine route, all the towns and 
villages of the Province. 

The population of Prince Edward Island is 
109,088, divided as follows: 


English Speaking. ...... 
French Speaking 
Others 
Charlottetown, the capital, is one of the 
most picturesque cities of America, It is an 
important newspaper center. 
The following is a complete list of its publi- 


cations: 
Examiner soc SG, 
D. & W. 


BE NR csccscncestsesse as 


Summerside, with its 3,000 population, has 
4 weeklies, 

The Summerside Journal and A gricultur- 
ist, are two papers controlled and edited by 
the same man, The /ournad has the largest 
circulation of any paper of Prince Edward 
Island. The /zoneer and Farmer, con- 
trolled by the same company, are likely and 
progressive. 

ignish, one of the largest farming com- 
munities of Prince Edward Island, and the 
terminus of the Prince Edward Island rail- 
way, has one paper, L’/mpartial (weekly), 
the only French paper of the Province. 
F. J. BuoTe, 


——_ +> —_—__——__ 
ABSOLUTELY PURE, 


We wish to apologize to our readers for the 
insertion of two questionable advertisements 
last week. We had contracted the space fora 
year, the advertisements came in and were in- 


serted during our absence. Not considering 
them fit to go in the families of our readers 
they have been thrown aside and the contract 
canceled. We will not knowingly publish a 
questionable or fraudulent adverti t, no 
more than we would perpetrate a falsehood in 
our reading columns,—Whitewright ( Tex.) 
Plow and Hammer, 
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Only 50 Columns 


Of advertising will be accepted for 
insertion in the Christmas issue of 
THE LaptEes’ HoME JOURNAL. 
The number is now being pre- 
pared and will be closed October 15. 
Last year more than five columns 





of desirable advertisements were 
declined for this issue for lack of 
space. 


Tue Curtis PuBLisH1InGc CoMPANY 
Philadelphia 


693,309 copies sold of last Christmas Journal 








376 PRINTERS’ INK. 


From Maine to Texas. 





THE PRESSMAN SAYS THAT IT IS SATISFACTORY. 


Office of THE GALVESTON NEws, 
Established 1842. Incorporated 1881. 
A. H. Beto & Co., Publishers, 
and of 
THE DALLAs News, 
Established 1885. 
GALVESTON, Texas, Aug. 27, 1894. 
Wm. Fohnston, Esq.: 

We inclose herewith our sight check No. 634, on Bank of New York, 
your favor, for $40.00, for which you will please send us, per Mallory steamer, 
1,000 Ibs. of news ink, same quality and thickness as that last shipped us, 
which our pressman states is satisfactory. Your prompt attention will oblige 

Yours truly, A. H. BELo & Co., 
By T. HEALEY, Sec’y. 





BETTER THAN INK THAT COST SEVERAL TIMES AS MUCH! 


THE CoUNTY DEMOCRAT, 
Dandy Paper of the Town. 
Established 1840. Circulation 4,100. 
H. C. KupDNER, Publisher. 
LAPEER, Mich., Aug. 21, 1894. 
Mr. Wm. Fohnston: 
Seeing your advertisements of news inks, I sent to you some time ago for 
a sample 100-lb. keg. I had plenty of ink on hand, but was curious to know 
what you would send for so small a figure. I find it better than ink that cost 
me several times as much. It is the best Iever had. Inclosed paper speaks 
for itself. Please send me, by freight, 500 Ibs. of the same kind of ink, in 
consideration of inclosed $20 check. Respectfully, 
H. C. KuDNER. 





BETTER THAN 8 AND 10 CENT INK USED HERETOFORE. 


Office of THE Houston Post, 
Houston, Texas, Aug. 25, 1894. 
Mr. Wm. Fohnston: 

We have just received the last shipment, five hundred pounds, of news 
ink, and a fair trial convinces us that it is just what we want. Accordingly, 
we inclose you herewith a check for $40.00, for which please ship us, as early 
as possible, one thousand pounds of ink. Please make same exactly like your 
last shipment, as we have found that to be equally as good as inks we have 
been paying eight and ten cents for in the past. 

Wishing you much success, J. L. Watson, Manager. 





HE NOW USES NO OTHER, 


Office of THE DAILY Home NEws, 
NEW BRuNSWICK, N. J., Aug. 23, 1894. 


Mr. Wm, Fohnston: 

Please send immediately 250-lb. keg of ink. My pressman neglected to 
notify me in time, and we are entirely out, except what is in fountains. 
The quality is surprisingly good. It is as good as what I have paid 12 cents 
for. I now use no other than yours, Inclosed find check. 

Yours truly, HucH Boyp, 
Pyblisher HoME NEws, 
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WANTS SAME AS BEFORE! 
ComMFoRT, 





The Gannett & Morse Cortcern, Publishers. 
AucusTA, Me., Aug, 20, 1894. 
ir. Wm, Fohnston: 
Please ship us at once, via Maine Steamship Co., Pier 38, East River, 
four barrels (500 Ibs. each) of your ink, same as we had before. 
We inclose check for $80.00 in payment. 
Yours truly, W. H. GANNETT. 





Thave sold over 55 tons of NEWS INK< since January and NO ONE HAS COM- 
PLAINED. Iam making an impression on the ink trade, I sell 


2 500-pound Barrel at 4c., $20 003 
§ 250-pound Barrel at 4%4c., 11 25 
> 100-pound Keg at 5c., 5 00 


( 
3 50-pound Keg at 5i<c., 275 
5 25-pound Keg at 6c., 1 50 













My ink is just as good NEWS INK as can be bought anywhere at 25 cents a pound. It 
is not a matter of price. 

My ink is the best in the world for newspaper work. That is all I claim for it. 

To make it certain that I can suit, all that I need is to see a copy of the paper to be 
printed, to know the kind of press used and the temperature of the press-room ; and, most 
important of all, a check with the order. 


Address WM. JOHNSTON, Manager Printers’ Ink Press, 
10 Spruce Street, New York. 





Job Inks, any color and finest blacks (with five exceptions, viz.: bronze red, 
carmine, violet, purple and five-dollar black) in 144-pound cans for twenty-five 
cents a can, 

For three dollars you get a dozen 14-pound cans of the best Job Inks in the 
world. Selected colors or made to match. 








If your bank account will not stand such a drain, send one dollar and get 
four cans. 

When the ink is found to be what is wanted I sell larger cans at the same 
rate, one dollar a pound. I sell Poster Inks, any color, 5-pound cans for a dollar, 
It is the best Poster Ink ever made since the first post was established, 
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Sucu a thing as a legitimate circulation, 
secured upon merit, is rare indeed among the 
so-called ** great '’ dailies.—Michigan Chris- 
tian Advocate. 

a er 

‘THe high-priced English journals have more 
readers than subscribers. An advertisement 
in the Guernsey (Channel Islands) News 
shows a reason: ‘Offered—First read of 
Graphic, at 3d per week (half-price), May 
be kepta week.’ 


Classified Advertisements. 


Advertisements under this head, two Rescer-more 
without display, 25 cents a line. Must be 
handed in one week in advance. 
WANTS. 
U* the Persian Corn Cure. 


Goo HOUSEKEEPING. Ads. 

(joo HOUSEKEEPING. Ads. 

QUNBEAMS, FOR THE LITTLE FOLKS. 
"YES SOUTHERN MAGAZINE gets Southern 


’ | Ne ST. NICHOLAS MAGAZINE wants your 
attention, and ceserves it. 


SED Columbian stamps are bought 
by E. T. PARKE thlehem, Pa. 


Ss% LL half-tone ba ~ ent proofs and prices. 
DUPORT No. Elm S8t., Westfield, Mass. 


Al values Columbian stam} some ( maka .) want- 
ed. CRITTENDEN & BO) ct 


LLUSTR’D features for news vrs. 
HARPER ILLUSTRATING SYN., Golumbus.0. 


AS wantet 5 Samples and terms free. Send 
6c. postage. MFG. CO., Fremont, O. 


EW Condens tor ageative pbvertisin display. 
E.L.SMITH, 180 Washingto t., Boston “Mase. : 


END $1! poe a reliable list of bag of pet in any line 
in and American —- 
ASSO. TRADE & inDus. ‘PRESS, Wash’n, 


Py ballot ee “acai les, 
STELUSTHATING SY ND solumbus, 0. 
PER USTRATI YNDICATE, Columbus, 0 


I be = newspaper men to know the saving wot 
time, labor and Roy caused by the prep- 
ae < of cop: aia a =m Typewriter. 
roadway, 


NTED— neperionsed subscription and ad- 

ae solicitor for a and § (Rep.) of 

established a on. — gai 

expenses. Ad ress “ D. H.,” | H.,” 

A ie you i heied doubt about the mula of 
med puntiegtien t Sone | $5 for ex- 


or gees ma hares te riers, Ink. De. 


. ‘ i oe all TALK ABOUT BUSINESS!” A 
ker’s business helps for men & women. 


66 Q@MALL TALK ABOUT gg eg, Seles 
you to financial safety. ese oe ,cloth 

Sc. Our coamngciiet et tells about it and mailed 

} FREMO PUBLISHIN NG CO., Fremont, O. 


7 ANTED—Position withd dry peemar or ‘Gopars. 


ment house as ng mone If 
and nithfully. bback 
, we can increase your 
experience and can give satisfactory 
ae lam not out of employme - 
a year. A. A. CHRIS TIAN, , a 
Sez etek be aryland. 


ie PUBLISHERS—If you want a trustworthy, 
energetic agent in New York, who will see 
any advertiser, interview anybody, and act in 
your interest generally and promptly, without 
salary, 0} expenses or cost of any k ind to oe 
except for work actually done, or results 
plished, and — = very low rates, apply for tor 
iculars and highest Teferences to 
CO., 92 Times B! Bide 


oy 


/ 


PRINTERS’ INK. 


man to canvass New York 

ronage for PRINT. 

a week, upon coudi 

tion that any week when his total orders fall 
below $40 he shall get nothin f ‘nothing. 


ADVERTISING SOLICITORS, 5 pete vinteraené a 


, oo % for years k 
the finest ill efvertisi ~ poy on the 
et. oe rhe 18% edition is no exsoption. News- 
— fy, will =e it an elegant sheet to 
su ent, and merchants 
oon a ee agen “for = and holiday 
trade. pa sell to but one party in a place. Send 
stamp for comple Fs bd y and prices. GRIFFITH. 
AXT’ & CADY O., embossers, Holyoke, Mass. 
N experience of 17 years in 
A ot weekly 


ears in the business office 

world- — reputation, 

50,000 circulation, ought to be worth some- 
thing. ‘Advertisers ow have the poe ag of 
this experience at mere! nominal cost. if you 
will send mea yee Pp OF your ad I will re- 
turn it at once with such comments and criticism 


: Nothing for the fi first ad; ‘130 y aellers 
ene for subsequent see if they do ae a 


ce of a page of Century or Ha 
a3 five Rolin liars each for er ade. WM "KO OHN, 
15 West Norris St., P! iphia, Pa. 





BOOKS. 


ANGER SIGNALS, a manual of a 
nents for omeral advertisers, I 
mail, cents. Address PRINTEKS’ INK, 10 
Spruce Le New York. 
DVERTISEMENT 
criticism. An 80- t, 
— > wd — one adve " —— nar 3 
of aw com 
petition, a ion, and le letters 7 rete ring to Bedig- pace oe r 
cen! Ad- 
dress INLAND | PRINTER tt. no 21a Sete St., 
Chicago. +++ 


ADDRESSES AND ADDRESSING. 
Ss" NICHOLAS. 


rey 





hile 





JERSONS bn have mney teed for b ad- 
vertisers and co’ ito contact through 
lists of names and add: i announce them 
in 4 lines, under this head once for one dollar. 
Cash orde: 


ETTERS bought. oe or rented. Valuable 
4 lines of fresh al — stock for 


ters a specialty. WELL & Co., 112 
Dearborn St., 4. I. 
ennnnntaniiianmiais 
PREMIUMS. 
UR the best premiums. HOME 
O' Boo sok COMPANY, 142 Worth 8t., NewYork. 


~EWING machines half p Rate to publishers. 
Lists free. AM. MACHIN cago, lll. 
jig low-priced house! household novelties: best 
variety ; will ex: ge 

for space. Box 1539, n. 


§t.2 NICHOLAS celebrates hi his twenty-first birth- 
day so successfully . first edition of 
the November number | is sales 


PREMIUMS sewing ae 
increase your circulation. 
MFG. CO., 342 Wabash Ave., Chicago, 


are the 
wee AVORITE 
TL. 


TO LET. 
1. NG Rae space in ST. NICHOLAS. 


oO ee room _ in office. Papronati 
terms. Room 168, inven | Bidg., N. ¥. 


G OOD HOUSEKEEPING. _ pace. 
3 H. P. HUBBARD, ‘D, Mer., 3 38 es Bidg., N.Y. 
og) HOUSEKEEPING. | Space. 
P. HUBBARD, Mer., 38 Times Bidg., N.Y. 
ro aidan office in oh ented, No. 10 steam beat 
Street. and wi 
electric light; cheat ee Can be subd 
vided into several offices. Rent, $50 a month. 
For er particulars address GEO. P. 
ROWELL & CO, 





PRINTERS’ INK. 


ADVERTISING NOVELTIES. 
GQ UNBEAMS, FOR THE LITTLE FOLKS. 


Aoyegeeaes rates invariable in ST. NICH- 


QEWIN @ machines will boom your circulation. 
Write for and and prices. FAVORITE 
MPG. CO., 342 Wabash Ave., Chicago, 
‘ LocEs- An Het, is, from the humble als alarm to 
y “ Grandfather.’ designs 
a inn order. H. D. PHELPS, setale, On 

than typewritten letters—100,000 rail 


4xBis, peed in ‘your 
PANDON PG. Ge. —— Ohio. 
|: ‘OR the purpose of viting announcements 
Adve Novel likely to benefit 
re 2 ee ay 5 will be in 
serted under this head once for one dollar. 


ts) 
FOR SALE. 
A DVERTISING space in ST. NICHOLAS. 


baa 


1 8 UYS 4 lines. 50,00 
D WOMAN’S WORK, Att ox then 


I | ANDSOME illustrations and initials for mag- 
azines, weeklies aed meral p be. 
cute free. AMERI- 


"AN ILLUSTRATI vewark, N.J. 
‘OR a. OR THEADE- Weekly saan news- 


“ype ee 
Owner s other een ae a 
tion. Ad. orapply “ W.8. R.,” px ONT Y. 


|: “ 26 gt Ed ape interest in an old outa hiiahed 
and weekly n per in 

City ry Only one ceher pam i Big re minha 

ing and eubscription n lists. eng, | big business. 

Address, for particulars, care Print- 


ers’ Ink. 

( ) WING to sudden death of a rietor, desira- 
ble weekly newspaper and job office in 

Southern New York offered at a sacrifice. Must 

sell at once. Town7 000. Splendid opportunity. 

Answer quick. “P. £. F.,” care Printers’ Ink. 


ley proven. 


+> 


ADVERTISING AGENCIES. 
[om is right. 





yor of Boston. 
A LL indorse 8ST. NICHOLAS. 


. 


\UNBEAMS, FOR THE LITTLE FOLKS. 
\ GENCIES know GOOD HOUSEKEEPING. 
\ GENCIES know GOOD HOUSEKEEPING. 
\ . i 

( . n.8. 8. GRANTS. s special ad adverti ing agent for 


W. i4th St., 


Ci. min senelle Taivortising 21 ine 
Y., will serve you effectively, economically. 


5 YEARS’ experience in newspaper advertis- 
25 ) ing. GEO. W. PLACE, ‘52 Broadway, N N.Y. 


100% LEADING dailies, circ. 6,000,000 ; $9 rate. 
FLETCHER ADV. AGENCY, Cleveland,0. 


Tk INTER-STATE ADVERTISING AGENCY, 
Kansas ral advertise’ 


good le 
publications We prove our ‘eae If you wish 
to enter this field, write to us to us. 


_- wish to advertise ivertise anytht ng, anywhere 
any time, write to the GEO. P ROWELL 
ADVERTISING CO., 10 , 10 Spruce St., New York. 
H IcKs’ Newspayer Advert Advertising Age a OF 


men on eee 3 a 
lew Yo 


(CBARLSS pullers Bg ADV. 
AGENCY: 112-114 Dearborn Si ee ilL., 

Temple Court, New York. Establish 

timates cheerfully furnished. 
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NEWSPAPER INSURANCE. 
[ "SURE present and future future business by using 
BILLPOSTING AND DISTRIBUTING. 
» Mia RENN Tee toms fase 
SPECIAL WRITING. 
OU won’t regret using my “ed. copy.” The 


ple like it. It increases circulation. 
G. T. HAMMOND, Newport, R.L 





STREET CAR ADVERTISING. 
per beats the trolley. Boston. 


J OHNSON’S figures are never beaten. 
A J. JOHNSON, 261 Broadway, New York City. 
. 


\ 7RITE TO FERREE, First National Bank 
Bldg., Hoboken, N. J. 
{OR street car advertising in New Bagiend nt 
dress M. WINEBURGH, Times prose Sad 
FOR Street Car ~ Advertisin: ng 
GEO. W. LEWIS OO., Girard jag hia, Pa. 
ee | inducements for “for advertising on the me. 
railways New +3 —— | 
where and 
N BROS., < 7. -, ~ 
onthiipaaiitntiaieas 
MISCELLANEOUS. 
QT. NICHOLAS. 
K 


street 4 eve! 
sketches free. UO. 


[SE the Persian Corn Cure. 

Goop HOUSEKEEPING. Excellent. 

Goo HOUSEKEEPING. Excellent. 

GUNBEAMS, FOR THE LITTLE FOLKS. 
7 AN BIBBER’S 


Printers’ Rollers. 


T= SOUTHERN MAGAZINE peaches all the 
intelligent and i wealthy sm 


SEND cabinet photograph a: 35c. and receive 
12 miniature photos. G. ae AINPIELD, Wind 
Gap, Pa. 
>>____——_- 
ELECTROTYPES. 
A SHORT cut to trade. Dodd’s. Boston. 


AFTER you have received prices from every 

one else write me, telling just what you de- 
sire, and see how much = a se save you. 
E. T. KEYSER, 15 Beekman St. 


G ET manufacturers’ —m 
3 Our patent metal es is 
facilities ; superior work. 


market 
T. T. BARNUM CO., New Hav Haven, Conn. 


pay | 1.50 and get ‘our best half-tone portrait. 
kinds cuts at roe e as 10° FOTO ES. 

write. us your wants 
GRAVING CO., 185 Madison S' Be 


T HE best ad can be ye spoiled “op a poor Poor printer 
We display ads so they will ote e ee ie: 
and also furnish electros. Address WM 
STON, Printers’ Ink t Press, 10 10 Spruce St., N Y. 
Y ou — write your own, own ads, but one thing 
make your own om. 
Think ‘Of w us: 5: $1.50 for | for best half-tone cut ; pw 
like that and work the best. CHICAGO PHOTO 
ENGRAVING cO., 185 Madison St , Chicago. 


Cmaatr is preferred. by ahvestiows be- 
cause it is 10 per cent chea other 
— or metal base cuts; it isso oie f for mailing 
yon save the cost of cut. Prints o 
ial cut die. Celluty 


aod cellut machinery manufactured by the 
cellutype AN CO., Baltimore, Md., U. 8 A. 


veel or metal. 
the best on the 
wM. 
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ADVERTISING MEDIA. 


paastax Corn Cure. Samples free. Send ad- 
to M. CON, 332 W. dist St., NY. 
ADVERTISERS" GUIDE. Mailed on recei . - 
stamp. STANLEY DAY, New Market, 
ARDWARE DEALER’S MAGAZINE. aa 
for adv. rates and copy. 78 Reade St., N. Y. 
goves the oats of Indiana. 13 leading dai- 
FRANK 8. GRAY, 12 12 Tribune Bidg., N.Y. 
ipa organ AND JEWELER, 96 Maiden 
Tane, N.Y. A peculiarly good medium for 
careful advertisers. 
A= Ppp advertising 1 in PRINTERS’ INK 
amount cs $10 is entitled to receive 
the paper for one year. 
OMINION Newspaper paper List (60 weekl 
D Sworn circulat tion — CA NADA Raby 
RINT CO., Hamilton, Ont 
rf LEADING Gatien 3 = 35 cities. One ww one 
« month in all for as . Send for list. O L. 
MOSES, 132 Nassau St., N. Y. 
Az 5 a pag any 10 cents per line; cireu- 
medium on earth. CRIPE’S 
COMMERCIAL. REPORTER, Marion, Ind. 
E INDEPENDENT. Own par own 
MB et Send for estimates to PIC TORLAL 
Ww. ES CO., 18 & 20 Rose St.. New York City. 
~ ‘PRINTS—All sizes ; sizes ; low prices ; varied 
ial news service. UNION 
PRINTING COME ANY, 15 Vandewater St., N. Y. 
TT METROPOLITAN AND RURAL HOME, 
+ an icultural and family journal, is- 
sues over 500, monthly. It pays advertisers. 
| i ag tap want to nts and mail Sayers? 


‘ou 5 cents a line Circu- 
lation “yoo? 
Easton. 


HOME JOURNAL, 
[= Renee 285 Broadway, N. 


‘0 to 
ese at 
ERICAN 


Y. 


n-advance circulation of any 
similar monthl ‘int the United States. 
rates copy. 


Send for 
and sample 


bie SOUTHERN MAGAZINE represents 
h-class reading — of the ong ful, 
and the South is to da: tter able to buy t 
any other section. Advertise there now. 


DVERTISING in momepagens « of “ pe cir- 
4 culation” means * BUS: ” Fo rtic 
ulars address A. FRANK RIC HARDSON, ‘Tribune 
Bidg., N. Y. Chamber of Commerce, 


‘ Ye paper is a hustler for orders.” —J. J. 

Beli. is refers to PARK’S FLORAL MaG- 

AZINE. The publisher guarantees 125,000 circula- 

tion each month. Advertising office, 517 Temple 
Court, New York City. C.E. C. E. ELLIS, Manager. 


Rateeniry PAPERS—1 am special agent for 
all the official = leading papers of the va- 
rious fraternal orders. One inch, one time, in 
18 of the best papers, will cost $25 

meg on special lists of Masonic, Royal Arca 
num, A. O. Knights of Pythias and all oth- 
pt SD hy Send for list and rate card. GEO. 
8. KRANTZ, Special Agent, 102 W. 14th St., N. Y. 

—_——<~@ 


Chicago. 


SUPPLIFS. 
y AN BIBBER’S 
nters’ Rollers. 
7 for etching. BRUCE & COOK, 
Water St., New York. _ rk. 
Cyanine | supplics b business when noth- 
ing else Try ST. N1CHOLAS. 
‘; HIS cos printed w with ink manufact- 
ured by the W. D. WILSON PRINTING INK 
CO., L’t’d, 10 Spruce St., New York. Special prices 
to cash buyers. 
Sag letters reproduced and addresses 
rted $7.50 as M. Experts can scarcel 
- it from geast typewriting. G. P. VA} 
YE, Masonic Temple, Chicago. 
pe ease. ERS— M. Plummer & Co., 45 
Beekma , N. Y., sellevery kind of paper 
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used by pri reo en ‘and publishers at lowest prices. 
Full line quality of Printers’ Ink. 
E LECTROTYPE CABINETS. Advertisers use 
4 them to store — Dust tight and vermin- 
prot. Various sizes. Price lists supplied. 
ER WELLS, 157 William St., New York. 


PRINTERS’ INK. 


Y price per 1 : Letter headings, $2; note 
MT reer $20; bill head $1.00; 
lars, a $220; 20; 54x84, $1.40 5 40; repaid. Seni 60c., 
n lo’ not less than 
‘ALBERT B. repre 


for iculars. 
St., New York. 

ILLUSTRATORS AND ILLUSTRATIONS. 
St NICHOLAS. 





| Bae ~ illustrates ads. His pare illustrate 
good advertising. Bost Boston. 

Ges TYPE talks inGOOD HOUSEKEEPING, 

K rated ads show excellent. 

QOLID TYPE talks in GOOD HOUSEKEEPING. 
Illustrated ads show excellent. 

\ 7JOOD ENGRAVING. Best works only. H. 

SENIOR & CO., 10 Spruce St., N. Y. 


RAWINGS and d s for advertising and 
illustrations. Pani 229 E. 14th St N.Y. 





ADVERTISEMENT C CONSTRUCTORS. 
~T. NICHOLAS. 
S 


DS that are read. CHAS. A. WOOLFOLK, 446 
West Main St., Louisville, Ky. 


CmcoLan letters that do 
/ tor that kind. WALTE 
Broadway, N. Y. 


Soox on clothing is my latest production. 
four cents in ps for sample. 
WALTER W. BRETT, 261 Broadway, N. Y. 


i & write ads on mechanical su ngewe requires 

mechanical experience. Tai am & licensed en 

ineer. “Nuff sed.” WALTER W. BRETT, 261 
way, N. Y. 


WwW FE pe turned out more ads and better ~ 

any other house in the business. WM. 
JOHNSTON, mensast Printers’ Ink Press, 10 
Spruce St., New York. 


66 Bek of Ideas for Advertisers.” 50 illus- 
70 styles of ready-made ads. 
eas of valuable id Bet. 
25 cents, post _ A 
MALLETT. Fpublisher, 78 Read 8 Reade St., 


A® advertiser can get his — 5 written for 
almost any price he wishes pay. It’s 
merely a question of what quality - needs and 
is willing to pay for. 1 want clients who are 
ready to pay a fair price for the best work. | 
have — published a circular which will give a 

idea of my oe pce prices. If you're 

"HARLES AUS 


work. $5.00 
W. BRETT, 21 


ntereste’ send a bi 
TIN BATES, Vanderbilt Bi Bldg. .. N.Y. 


A GREAT many have stor ghee =r * | 
4% illustrated retai  — hay} as They w 
to try one or two first. t—send data oe 
five dollars and I’ll send 4 ae with outline cut 
= each, with the understanding that if they 
re satisfactory you can send $15 more and get 
the other 10 ads. I think this is a good a" 
one of the best The ads are a 
tractive, the cuts — rtinent. I thin k 
oa y’ll “ sell goods.” 8 AUSTIN BATES, 
Vanderbilt Bidg., N. Y 


I ERE are a few extracts from letters received 
since Sept. 1: “ Manuscript arrived safely. 
You have succeeded in suiting us in every par- 
ticular.” “ All of the ads were v B 
will undoubtedly want more.” 
with the 12 ads you sent.” “Think m 
the booklet good value for 7 money.” 
to hand ; they please us l send “ Business 
nas 4 samples of work y - done, ete., for 2c. 
stam Address JED SCARBORO, Box 63, Sta- 
tion W, Brooklyn, or call wr call at 154 So. 5th St. 


HAVE prepared for the An the American eens Ae ~ orl 
ciation 23 illustrated ads, covering m: 
tail lines. They contata m suarestions Fd to 
any advertiser nw Ae ow what I am Cues 5 = 
the way of oF is. I inviteevery! 
reads this to send 2 stamp for cop 
The a are attractive, an 
tells s story itself. The 2 cuts can be had f 
If desired I wi — ads Soe ony Sas 
neo as little for 
work as I do. BERT ¥ M. MOSES, Box 283, Brook- 
lyn, New York. 


I have made. 
and 
ARL 





PRINTERS’ INK. 


NEWSPAPERS 
anp PERIODICALS. 


idvertisementa under this head two lines or more 
25 cents a Hine. With dis. 
. Must be 
week in advance. 


ARKANSAS. 


tn one 
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CALIFORNIA. 


OS ANGELES TIMES leads +4 Sane Cali- 
4 fornia. Sworn circul 

AN JOSE is the ero center ad 
the DAILY M RCURY is the leading pape 


___ INDIANA. 
The Big V Weekly of the West. 


The AN TRIBUNE, Of Indianapolis, Ind., 
is fay WEEKLY onbliched in {ndiana’ 




















i] ELENA WORLD covers East Arkansas like a 
blanket. Address WORLD, Helena, Ark. 


CONNECTICUT. 


rae HE DAS. New a oe bes made 100 per gag 
jin the last 3 years 








MASSACHUSETTS. 


40 bay 6t., 50-cts.; $1.50 forl1mo. ENTER 
Brockton, Mass. Circulation 7,900. 
N sw ial BEDFORD (Mass.) JOURNAL. Daily aver 
a sin age over 4) aol ‘Remember us when placing 
8 














WEEKLY TIMES: Hartford CONN. 


THE DAILY UNION. 





MORNING. ONE CENT. 


200, 
Best advertisers use it—they know its value. 
N. Y. Office, 620 Vanderbilt Building. 
0. L. M M ‘ 








THE HARTFORD TIMES. 
Wir O. Burr, Publisher. 





DAILY GLOBE, TvERY 


EVERY 
FALL RIVER. EVENING 


Circulation, 6,500 Copies Daily. 


LARGER THAN THE COMBINED ISSUE 
OF ANY OTHER TWO LOCAL PAPERS. 
Best Advertising Medium in Fall River. 
Advertising Rates furnished upon application. 
W. F. KENNEDY, Managing Editor. 





RuFvus H. Jackson, Bus. M: 
Daily— 12,500 circ circulation. 


The great advertising mediu — for reaching the 
Nutmeg Sta 


Weekly—7,000 circulation. 


PERRY LUKENS, JR., New York Repr 


WM. H. HANSCOM, Business Manager. 


MICHIGAN. 


( Y RAND RAPIDS DEMOCRAT, the isaing Re 
¥ per in Michigan, outside Detroit. 13,000 aily. 


40. 000 = PROVED CIRCULATION for 


onl. root a Line. Sample copies 
“ONCE A MONTH 














73 Tribune Buildi 
THE TWO HERALDS. 
WATERBURY SUNDAY HERALD. 
BRIDGEPORT SUNDAY HERALD. 
Every nook and corner LT ~ = State is 


overed by them. b: 
: cpresnes these Oe een ny 4. deliversd Su 


morning all over Connecticut. Special editions 
are sent into Hartford, New Haven, Meriden, 


Danbury and Ansonia. 
Combined ion, 80,000. 150,000 Readers. 


DISTRICT OF COLUMBIA. 


A’ LERT advertisers advertise in KATE FIELD’s 
‘i WASHINGTON, Washington, 


GEORGIA. 


‘PRE ENTERPRISE, i Ga. Official 
organ of Lee County. All home print. 


KENTUCKY. 


K Perecey STOCK FARM, Lexington. Dis- 
A tinctively a breeder’s journal 


Ts ge dany MAGAZINE shows the great- 
est i cir of all monthlies 
that have not cut prices. 


MAINE. 
BANGOR COMMERCIAL. 
J. P. Bass & ©o., Publishers, Bangor, Me. 






































Daily average, nearly 5,000 copies. 


Weekly average, over 16,000 copies. 


PERRY LUKENS, Jr., New York Representative, 
73 Tri 


if of a free. 
DETROIT, MICH. 
MIND N 1ESOTA. 
Vf SSEAPOLIS TIDENDE “has the lar 
culation of any Norwegian-Danis 
A Minnesota. 


The ) Housekeeper, a 
asus! aver. Pays Advertisers. 


JUL 
D 4 om to-day, 75. 
The most prosperous city in Othe country. 
THE NEWS TRIBUNE 
IS ITS ONLY MORNING NEWSPAPER. 


Published every day ‘in the year. It is the 
leading and largest circulated newspaper at the 
head of the lakes. 


PERRY A UKENS, JR., Eastern ra 
3 Tribune Building, N. Y. 


MISSOURI. 
H EROLD DES GLAUBENS, St. Louis, Mo. Est 
1850. Circulation 33,000. Brings results 
‘HE HOME CIRCLE. St. Louis, Mo , is the best 
advertising medium in the West 75,000 
opies each month. 50c. per agate line Estab 
lished in 1880. ter als 
‘HE WEEKLY COURIER, Genoa. Six pages 
All home print. Leads in Nevada. 


____ NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - {5,500. 
Advertisers find [IT PAYS! 


rest cir- 
paper 
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NEW YORK. 


=. Hi Ss. 
S? NICHOLA 








"| BREE trial lines 2c. in Watertown (N. Y.) 
HERA 30,000 readers. 


PRINTERS’ INK. 


r { Hai LADIES’ WORLD 
Circulation Map 
‘yd interest you. 
8. H. MOORE & CO., Pu 
New York, will send it, together 
with an estimate on 4 advertisement. 
RaTE Low! CIRCULATION LARGE! 





re any good business it will pay to use THE 
CHRISTIAN ADvocaTE, New York City. 
I OWELL accords THE LE ROY GAZETTE la: 
weekly circulation in Genesee Co., *. 
N EWBURGH, N. ¥. Pop. 25,000. The eading 
newspaper, daily and seen mi-weekly J( URN AL. 
TNDER new m: ment. The COUNSELOR, 
Rouse’s Point, Clinton Co., N.Y. Write for 
advertisi tes. 
k M. LUPTON’S popular periodicals, THE PEo- 
* PLE’s Home JOURNAL and THE ILLUSTRATED 
Home Gusgst. Sworn circulation, 500,000 copies 
each issue. Advert rates, $2.00 per agate 
line, less ve, eh en For sample 
o ies and furt' pa address F. M 
PTON, publisher, 1 & 108 Reade St., N. Y. 


A COMPARISON _——_—_—~ 


During 1898 the New York EVENING 
POST contained 25 per cent more cash 
advertising than any other evening 
paper in New York, a visible concession 
dF superior value as an advertising 
m am. 




















ADVERTISING IN i 


TEXAS SIFTINGS : 


pe PAYS} 
REDUCED To 10c. 











GODEYS 


BIG INCREASE OF CIRCULATION. 
Present Rates, 75e. per line. 
Send for rate card giving discounts. 
THE GODEY COMPANY, NEW YORK. 





has moved to its 


LI F own building 


19 and 21 West 31st St. This # 
building is said to be one of 
the finest specimens of archi- 
tecture in the city of New York. 


HICKORY BICYCLES 


civen away FREE ey tHe 


Daily Press & Knickerbocker 


SUNDAY PRESS. 


ALBANY'S BEST AND MOST 
POPULAR NEWSPAPERS. 





NEARLY 
FIFTEEN HUNDRED NEW SUBSCRIBERS 
GAINED IN FOUR WEEKS. 
READ THE PRESS for particulars. 
Books Open to Advertisers! 


OHIO. 


N USKINGUM FARMER for Southeastern Ohio. 
24 $6 an inch this year. Zanesville,O. 
TS TOLEDO EVENING NEWS leads its com. 
petitors in local circulation—11,000 daily. 
MORNING TIMES and EVENING 
8S give advertisers satisfactory results. 
‘ OUNGSTOWN Lape yo daily, 5,200 
weekly. Leading newspape' Eastern Ohio. 
T= AMERICAN FARMER AND FARM NEWS 
teed r Di- 
recto: est 
circulation of any monthly in the State of’ Ohio, 
and — second largest circulation of any monti- 
ly DE va cultural journal in the world. The ad 
low, and rn tell us that it pays 


seamen G 8S. Tn Manager, 193 
World Bldg., New York rbity. 


OKLAHOMA. 


4 GUTHRIE La LEADER, the leadin; 
v ertising, wi é guar. 

antee that it has double — paid re 3 of 
any ys y A published in F. B. 


Lucas, A 
PENNSYLVANIA. 


QCRANTON (Pa.) REPUBLICAN has the largest 
~~, circulation of any Scranton paper. 
‘HE — LOCAL DAILY. in Pennsylvania is 
HESTER TIMES. 000 desirable readers 
in ener it of the Keystone State. WAL- 
LACE SPRO L, Cheste 
eee as button, and WEEKLY, 
Lave ene fet 
circulation see 
FRoell's fs Directory. Always 


Always best mediums for 
advertisers’ purposes. 


TEXAS. 


Tue POST : Houston, t=xas, 


a LARGER REGULAR ISSUE LF Lf 
DAILY IN TEXAS, and is so ranteed by Row 
ell’s 1894 Directory under a a forfeit of #100, Ss C. 
BECKWITH, Sole Agent Foreign Advertising, 
New York and Chicago. 


WASHINGTON. 


GEATILE TELKGRAPH 





DAN 






































EATTLE TELEGRAPH, the 
S 
Democratic daily north of San Fran 


WISCONSIN. 


COPIES weekly average in 1893 of 
5,308 EXCELSIOR, Milwaukes, Wis. ee. 
ACINE EVENING TIMES, Racine, Wis. Cire’n 
under oath exc’ds 2,400 paid copies each is me 
\ TISCONSIN AGRICULTURIST, Racine, Wis. 
t circulation of any English paper 

in Wisconsin. 


B= STATE GROCER, Milwaukee, reaches 
ll grocers and general storekeepers weekly 
in Wisconsin. 
ER GEFLUEGEL-ZUECHTER, Wausau, Wis. 
The onl man pees 7 journal in the U. 
S.A. Circulal Men! uyers. ple copy free. 


SO. & CEN. AMERICA. 
MANUFACTURERS 


who desire ex trade 
FApsms STA & HERALD. 
& CO., 52 Broad St., N. Y. 


ANDREAS 


gi 
cis2o. 




















M 
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Printers’ Ink Year Book 


For 1894. 
Are You In It? tes ineew FOUR! 





There are 20,169 newspapers catalogued in the American Newspaper Directory. Of 
,.ese 4,465 only will be recapitulated in the Printers’ Ink Year Book. 

The Year Book will only deal with papers credited by the American Newspaper Direct- 
cry with circulations in excess of 1,000 copies each issue. 

The Year Book arranges its State lists and its Class lists of newspapers in the order of 
the circulation accorded them; the largest circulations are named first. 

It will contain about 600 pages, and will be sold for one dollaracopy. Ten cents extra 
for postage, unless to a subscriber to PRINTERS’ INK. 

The system of putting the biggest circulation ratings at the top will bring them into 
bold relief, and doubtless prove that the American Newspaper Directory, upon which the 
Year Book is based, is very far from perfection. Its principal claim to attention, like Mr. 
lorter’s census, is doubtless to be found in the acknowledged fact that there is nothing else 
so good that can be used in its place. 


The number of newspapers has become so great that advertisers are compelled to make 
choice among them and no publisher of a paper of pre-eminent merit can afford to missa 
good opportunity for asserting and maintaining his claim to special excellence, and keeping 
it before the eyes of advertisers. 

Such an opportunity will be offered by the Year Book, which will have a very wide cir- 
culation among advertisers. 

Every subscriber to Privrers’ Ink is entitled to a copy delivered free in consideration of 
his annual subscription. 

The Year Book will be ready for delivery on Wednesday, November 28th. 

Publishers should remember that the circulations in the Year Book are for 1893, while 
what advertisers will be most interested in learning next November will be, ‘‘ What will be 
the circulation in 1895?” THIS CAN BE TOLD IN AN ADVERTISEMENT. 

From papers not entitled to a place in the Year Book lists, advertisements are not 
solicited. More than 15,000 papers named in the American Newspaper Directory are omitted 
from the Year Book. 

If you wish a page advertisement in Printers’ Ink Year Book in position opposite read- 
ing matter you can have it for $100. Half or quarter pages charged pro rata. 

If you wish it in position opposite the papers of your State, or of your class, you can 
have it for $125. 

If you wish itin position opposite the page where your own paper is listed you can have 
it for $150, provided the position has not been sold when your order comes to hand. 

This page shows the size of a page ad. 

If you wish a colored insert, printed on both sides, and will furnish the insert (21,000 of 
them) it will be inserted for $200. 


ADDRESS ALL COMMUNICATIONS TO 


PRINTERS’ INK YEAR BOOK, 10 Spruce Street, New York. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 
GEO. P. ROWELL & CO., 
Eprrors AND Pustisuers. 
Dygeed every Wednesday. Subscription 


oe 
Price: Two Dollars a Five Cents ; 
Five Dollars ahtindred. “N umbers. ade 


No back n' 
Newspaper —— who desire to sub- 
scribe for ’ Ink for the benefit of their 


advertising patrons can obtain special terms on 
~~ 

ie Being printed from thon o¢ it is always 
possib! ay As, ion of five hundred 
pg had $3, or a larger number at five dol- 


ta If any person who has not paid for it is 

—~ y+ Ink, it a4 i some one 

has subscribed in his nam x is 
stopped at the expiration of n of the = re pald for. 


Orrices: No. 10 Spruce Street. 


CIRCULATION. 


Average for last 13 wan, - 
Last issue, - - 


NEW YORK, SEPT. 


18,527 copies 
21,100 











12, 1894. 








‘THE H-O Company does not adver- 
tise a brand of water. 





HARD cash breaks many a cast-iron 
rule—column rule, sometimes. 





Few people would care to purchase 
a daily paper that contained no adver- 
tisements. 





THE failure of a merchant to adver- 
tise is an advertisement of his lack of 
enterprise. 





WHat is termed the “lucky hit” 
advertisement is often the fruit of 
much hard thinking. 


IF it accomplishes nothing else, the 
advertising of a town indicates that it 
has some enterprising citizens. 


IF all the bright things said in ad- 
vertisements could be collected into a 
volume it would be an interesting one. 





Two Goop newspapers in the same 
city may each have a larger number of 
readers than one bad one could ever 
hope to secure. 


THE comparatively prosperous con- 
dition of the Southern States is re- 
flected in the advertising columns of 
their newspapers at the present time. 


Ir the business stagnation has af- 
fected St. Louis to any extent, the ad- 
vertising columns of the newspapers of 
that city fail to give any indication of 
it. 


PRINTERS’ INK, 





ONE or two first-class newspapers, 
like the St. Louis Republic or Chron- 
icle or the Louisville Courier-Fournal, 
will advertise the town better than a 
dozen second-class sheets. 





Red Book ” is the 
name by which the United States Offi- 
cial Hotel Directory is best known. It 
is issued annually, and is the most 
complete work of the sort ever com- 
piled. 


THE ‘‘ Hotel 





ALTHOUGH the consumption of mus- 
tard is about as universal in the United 
States as in England, it does not seem 
to be advertised in the newspapers 
here to the same extent as in the 
English journals. 


MANny self advertisers would be 
spared a great deal of trouble if they 
were to recognize the fact that it is 
scarcely profitable to advertise anything 
which does not possess a certain 
amount-of merit. 





THE New York and Chicago pub- 
lishers who knowingly permit the 
‘*Help Wanted” columns of their 
papers to be used for swindling men 
and women who are out of work must 
be as heartless as they are unprincipled. 





IF an advertiser who, at any time, 
has been led to purchase some adver- 
tised article can remember what it was 
that influenced him to inquire for it, 
he will, perhaps, secure an idea of the 
proper methods to employ in inducing 
people to become purchasers of his 
article. 





IF some big firm of general adver- 
tisers were to permit its ad constructor 
to attach his autograph to his produc- 
tions, the name of this individual. 
now, perhaps, quite unknown, would 
become more familiar to the people of 
the United States than that of any 
living writer. 





PERSONS submitting paragraphs, 
wise or funny, for PRINTERS’ INK, are 
desired to remember that PRINTERS’ 
INK is a journal for advertisers, and 
intends printing nothing that is not 
calculated to interest persons of that 
class. Many correspondents seem to 
believe that PRINTERS’ INK is intended 
for newspaper men. Such is not the 


fact. It is a journal for advertisers, 


° . 











PRINTERS’ INK. 


Printers’ INK YEAR Book. 


THE fact that a manufacturer or 
merchant is anxious to make known 
his goods to the public is regarded by 
most people as evidence that they 
possess merit. 


BE yourself in your advertising. You 
can do so and still study all the models 
you please. The study of methods 
that have proven successful ought to 
stimulate individuality. Emulate the 
busy bee—rifle all the best advertise- 
ments of their pith and point—then sit 
down and run it through your mental 
mold—the result will not betray the 
prevailing flavor of either one of its 
sources, but will be yours, as much so 
as though it grew in your head while 
asleep. 


THE Constitution-Democrat, of Keo- 
kuk, Iowa, recently issued what was 
supposed to be a supplement, consist- 
ing of sixty-five pages, filled with ad- 
vertisements and write-ups. For the 
transportation of this publication New 
York advertisers were required to pay 
twenty-eight cents postage on each 
copy. Mr. James Gayler, assistant 
postmaster of New York City, being 
asked if the charge was not rather ex- 
orbitant, said: ‘‘ No; the appearance 
does not indicate that it is part of the 
paper or comes within the definition 
of a supplement, and, therefore, we 
wrote to Washington for instructions. 
These instructions were to charge 
letter rates.” 


Wir this issue of PRINTERS’ INK 
is concluded the series of articles indi- 
cating the mediums of largest issue in 
every Staté, Territory or Province in 
this country and Canada. These. ar- 
ticles have been based upon informa- 
tion gleaned from the United States 
census reports and the American 
Newspaper Directory. For the con- 
venience of advertisers who desire to 
retain them in a more permanent and 
accessible form for use when preparing 
lists of mediums for advertising sec- 
tions of the country they intend cover- 
ing, these articles, together with the 
essays on trade and class journal ad- 
vertising, will be republished in the 
Printers’ Ink Year Book, which will 
be ready for deliyery on Wednes- 
day, November 28th. Price one dol- 
lar, but sent free to every subscriber 
to PRINTERS’ INK. 
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ALTHOUGH letters - complimenting 
the ‘‘ Advertising for Retailers” de- 
partment have become so frequent that 
they are taken as a matter of course, 
yet it is gratifying to receive them and 
to be assured that PRINTERS’ INK is 
fulfilling its pedagogic mission, ‘* Lo- 
cal merchants are well pleased with it, 
and many catchy ads can be attributed 
to PRINTERS’ INK,” writes Mr. Philip 
Hamlin, of Kankakee, Ill., and in 
sending ads for criticism W. A. 


Huntley of Oregon City, Ore., says: 
“I trust you will see the hand of the 
‘ Little Schoolmaster’ in them. That 
would be the greatest compliment you 
could pay.’ 


SMALL EDITIONS ARE VERY 
COMMON. 


L. M. Guernsey, Esq., of Mystic, 
Conn., a vice-president of the Connec- 
ticut Editorial Association, writes to 
PRINTERS’ INK, under date of August 
14th: ‘‘ From my knowledge of the 
business (extending over a period of 
over fifty years—as man and boy in a 
newspaper office since 1841) I believe 
that there are more papers published 
having circulations between two or 
three hundred and six hundred than 
between any other grades.” He thinks, 
however, that ‘‘ a newspaper with one 
hundred weekly is hardly entitled to 
the name of * newspaper.’ ” 


a oo 
SOMETHING WORTHY OF 
NOTICE, 


New Orveans, La., Aug. 31, 1894. 
Editor of Printers’ Inx: 

Dear Sir—I notice Frank R. Stockton is 
the author of an article on ** Bar Harbor” in 
the current number of Scribner's Magazine, 
in which two very ingenious, and of course 
valuable ads appear ; one for ‘* Castoria,”’ and 
one in behalf of “‘ Plymouth Rock Pants,” 
If the display space is worth, say $200 a page, 
how much is this kind of really literary read- 
> notice worth ? 

think this is onetitg sate of notice. 

. G, Boorman, 
Mr. Stockton and Scribner's Mag- 
azine were quite right in not omitting 
the names quoted above, simply be- 
cause the use of them would have an 
advertising value. - Publishers, as a 
rule, are too squeamish on this point. 
PRINTERS’ INK never hesitates to make 
a paragraph interesting by putting ina 
name and address, if. the occasion calls 
for them, and by that course has now 
and then made a valuable customer out 
of some person who would otherwise 
never have believed that PRINTERS’ 
INK reached the eyes of so many per- 

sons whose acquaintance he desired, 
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NOT USED NOW. 
Austin, Texas, August ro, 1894. 
Editor of Printers’ Ink: 


I have looked through Printers’ Inx for 
an ertisement of some house handling 
chalk plate outfits and was surprised at not 


finding anything. Can you give me some in- 
formation? Iam thinking of getting an out- 
fit. Respectfull 


Gro, W. MacDonneLt, 
Advertis’g Manager Austin Daily Statesman, 
According to the F. Wesel Manu- 
facturing Co., 11 Spruce street, New 
York, fifty impressions can be secured 
from the papier mache matrix, now 
generally used, when only one could be 
had from the obsolete plaster of paris 
or chalk plate process. The cost of a 
small plaster stereotyping outfit, con- 
sisting of molding press and mold 
for matter, is about $125, while a pa- 
pier mache outfit costs all the way 
from sixty dollars to as many hundreds. 





IT COSTS TIME AS WELL AS MONEY. 
San Francisco, Cal., August 29, 1894. 
Editor of Printers’ Inx: 

We have read with some degree of amuse- 
ment your editorial comment on the Traveler, 
ap ing in your issue of August 22nd. 

ou say that ‘a journal that prints its title 
page in two colors cannot have a very large 
circulation.”” 

Asa matter of fact, our circulation is a lit- 
tle over 4,000 copies each month. It is not 
a but notably select. 

e hardly agree with you that the two 
colors on our frontispiece should be deemed a 
luxury or cut an: re in the extent of a 
journal’s circulation,when you probably know 
that it only makes a difference in cost of about 
$2 per thousand. Does not the additional at- 
tractiveness warrant this trifling outlay ? 

JounstonE & Bryan. 


oe + 
DISGUISING SHOW WINDOWS. 
Granp Raps, Mich., Aug. 28, 1894. 

Editor of Pawters’ nx ; 

J.C. West & Co., druggists, of thiscity, have 
a display in one of their show windows, con- 
sisting of a small pond in which there are a 
number of turtles. In the same window 
is a placard which reads: ‘“‘ Look in the 
other window.” Of course, the curious are 
sure to look in the other window, where a 
line of goods is displayed. 
H. L. Caurriecp. 





AN INTERESTING STATEMENT, 
New York, Aug. 24, 1894. 
Editor of Pruxters’ Ink: 
The Pittsburgh Chronicle- Telegraph has 
—— the leading pen mg: te West- 
ern usyivania, and it no the largest 


iw 
circulation, . Bittson 


c. J 
86 and 87 Tribune Building. 





Tue advertisement that offers something 
for nothing—that teems with tempting but 
delusive prices always suggests the light that 
travelers tell about—the light that hovers over 


swamps, and lands the w wanderer in a 


hole.—Portsmouth (N. H.) te 


. 





PRINTERS’ INK. 


NOT OLD AT THE TOP. 

In the office of the Wisconsin State Your- - 
nail the following lines were recently com- 
posed and, without any copy, put into type by 
Mr. Joseph A. Homan, who is eighty years 
of age and was for years one of the editors 
and publishers of the Maine Farmer : 


Almost Fourscore! And these cramped fin- 
gers still 
Instinctive find the letters in the places 
eae = with younger eyes and defter 
i 
I stood, my empty “* boxes” to refill, 
Or, “‘stick'’ and “ rule”’ in hand, at these 
old ‘* cases,” 


Since an, ah, me! how swift the years have 
lown 
And still will fly, when this old “ form” no 
mi 


ore 
Will be “made-up” on Life’s ‘ imposing- 
stone,” 
On my “ revise ’’ I crave this “‘ line” alone: 
‘Here lies, with a ‘clean proof,’ Almost 
Fourscore,”’ 





A CONVERTED Western real estate agent 
was ‘*called”’ and went to preaching. An 
old-time friend of his went over into the 
rival town, *‘ within convenient hating dis- 
tance,” to hear him preach. When as 
how he liked the sermon, he said, ** Sermon, 
nothing ; he’s at his old tricks again, booming 
an addition he calls Paradise. Says it’s going 
to be laid out with golden streets, and all that 
kind of rot.” 

a 

Burnnam & Pui ups, tailors, of 119 Nas- 
sau street, New York, issue an attractive 
picture of a little girl, standing by the sea- 
shore, holding up a large black umbrella. 
An advertisement is concealed behind the 
umbrella, but is not the less likely to be read 
on that account. The design is novel, 





Tur Daily Enterprise,of Brockton, Mass., 
recently contained a half-page advertisement 
of a big bargain sale of coal. 


EVOLUTION, 


At first he merely skipped the e 
And idly cursed the ads, = 

** Leaf after leaf”’ he turned them o’er 
As only worthless “ fads.” 


And then he vowed he would not see, 
Or take a mental note, 
But spite of vow, the ads would speak, 
And on his memory smote. 
Perplexed he questioned if ’twere true 
hese tales so constant pressed. 
Then sought the counsel of a friend 
To set his doubts at rest. 
And now convinced, he eager reads 
The welcome, bright drawn ads, 
And loud proclaims the fact that they 
Are money saving fads. 
—The Bookkeeper. 








“Where are you going my ty maid?” 
**T'm going a shopping, ind si ” she said, 

“* And who gets all of your valuable trade?” 
** The advertisers, sir, she said.” 





Howe’er it be, it seems to me 
Tis only prudent, right and wise 
‘Tf one would build his business up 
To regularly advertise, 











Displayed Advertisements 


50 cents a line; $100 @ page; 25 per cent 
extra for specified position—if granted. 











| CPERIOR Mechanical Engraving. = J 
trotype Eng. .» N.Y. 


SWISS freee 


People in U. 8. (300, ao — 
by one paper Tia SSE 
AM. SCHWEIZE ZEl- 
TUNG, st a eS 





Arthur’ “o> ren PAGE 
Peterson’s. | Maczine. 


F. E. MORRISON, Adv. Mgr., 
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500 TEMPLE COURT, N.Y. 
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Pqgra:. NOTES ABOLISHED. 

The substitu: accommodate 
our Fates Com Maire 
— imprint on cards free. Address for 

TiVoRD & co., Derrgorr, Mic. 





MENTION THIS PAPER 

WHEN YOU WRITE. 

: For peers eg Letter 

11? Files, Letter Booka, Circulars 

Printed motte Anytbin 

enn, any, © ne . 
‘er Use all 

over United States, ‘Send for 


is gue an i 
POPE RACK COMPANY 
ST.LOUIS, MO. 

















TWO NEWSPAPERS THAT COVER KANSAS AND 
PAY DIVIDENDS TO THEIR ADVERTISERS. 


The Topeka Daily Capital 


TOPEKA, KANSAS. 


State Record established.................. 1859 
Commonwealth established............... 1869 
Capital established ........c0.000 sesssccees 1879 


(CONSOLIDATED 1889.) 





The only morning paper published at Topeka. 
The largest daily circulation in Kansas, 


The Kansas Weekly Capital 
ane Farm Journal, 


TOPEKA, KANSAS, 


The leading farm and family newspaper 
of Kansas. 

Reaches 1,000 Post Offices and every county 
in the State. 

Is read by the best class of farmers. 











For Advertising Rates, address THE TOPEKA CAPITAL CO., TOPEKA, KANSAS. 





Can you get a WRITTEN GUAR- 


 ANTEE from any other Web Press 

builder of a speed of 10,000 to 
12,000 four or eight-page papers 
per hour? 


THAT'S WHAT WE CAN DO ON THE 
“NEW MODEL.” yours, 
4 SMALL Man and a BIG Boy. 
CAMPBELL PRINTING PRESS AND MFG. CO., © 
334 Dearborn St., Chicago. 1 Madison Ave., New York, 











- 


WE KNOW 
THEY KNOW | roping sivciute Ask them—any or 
YOU KNOW iia. 


THE TROY PRESS. 


H. O’R. TUCKER, Troy, N. Y., 
~ Or HENRY BRIGHT, 11 Tribune Building, New York. 


eo Peo eer ee 





oe that our claims for THe Troy PRESS are j 
Saar, ) ey cont ue substantiated. Ask Troy’s 








advertising medium you will always 
in your list 





7 
, 
, 
7 


a 


es 
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Time 
Is Coming 
soon when you will wune your lists for 


Fall and Winter Advertising. 


You want good returns for money in- 
vested. To do this, am pm po must be 


pane ms ng selections of good-paying 
The National Tribune 


Have you ever tried it? It’sa pa ing 
medium, as most general advert 
Ow. me have been with us =e 
years, which is proof of a good thing. 
Can we interest you to the extent of 
an order? 


Send your advertisement and let us 
give zou! an estimate on it, or send for 
rate 


THE NATIONAL TRIBUNE, 
Washington, D. C. 


Branch Office : 66 World Building. 
Byron ANDREWS, Manager. 
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Sept. 27 


WILL BE A GREAT DAY 


In the History of THE GOLDEN RULE, 
the Christian Endeavor weekly, published in 
Boston——4ecause we shall publish then the 
greatest Premium Number we ever put out 
and will announce the finest and largest list of 
special premiums we ever offered. 

But what is this to you?) NOTHING IF YoU 
WILL NOT DO ANY ADVERTISING THIS FALL, 
EVERYTHING IF YOU WILL, for this 
one issue will be thumbed over and re-thumbed 
all through the year, and thus be equal almost 
- 2 weekly insertions while you pay the price 

ut one. 

The best advertisers in the country use 

the columns of THE GOLDEN RULE re; 

ys 4 Now, would it not be well worth 
R while to try it Just THIS ONCE! 

But remember that although we publish this 
September 27, forms for advertising copy will 
close the 1 And try not to forget that 
THE GOLDEN RULE offers you more circu- 
lation for the money than any other religious 
publication in the country, excepting one 
possibly. And the quality of our circulation 
asa family and home paper is beyond question. 


The Golden Rule Comp’y. 
George W. Coleman, 

Manager Advertising Department, 

646 Washington St., Bosten, Mass... Aug. 25, 1894. 
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Toledo Blade, 


e 
Toledo, Ohio. 
. 

The DAILY BLADE 

is the oldest paper in Toledo. 
It has the largest circulation , 
of any daily newspaper in the 
State outside of Cleveland and 4 
Cincinnati. 


SS eS + + ++ 


The WEEKLY BLADE 

now has a circulation of over 
130,000 copies per week. It 
circulates in every State and 
Territory of the Union. 


- 


For advertising rates in either edition ad- 
dress 


" 
M 
W 
W 
" 


THE BLADE, 


Toledo, Ohio. 
N. Y. Orrice : 


33 Trisune Buwpinc. 


============ 
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WHEELING 
~ ~ NEWS. 


DAILY. 
SUNDAY. 
WEEKLY. 


The Best Medium for Reaching 
Wheeling and Vicinity. 








THE NEWS is the progressive 
paper of West Virginia. 

Uses type-setting machines and 
other modern aids in producing a 
a really first-class paper. 


LARGEST CIRCULATION IN W. VA. 


-’ TWICE AS LARGE AS ANY OTHER -.* 
—- DAILY. 


C. E. ELLIS, Sanew anlar Advertising, 
517 Temple Court, New York City. 


























Gay 
vA 
ex 


Vickery & 
# Hill List. 


C. E. Ellis, New York City: City: 

FRIEND ExuIs: I notice by your ads in the 
Bulletin that you are special agent for VickK- 
erY & Hix Last, and I wish to say right here, 
before I forget it, that you are working in 
the right direction when you work for 
Messrs. Vickery & Hill and their Peerless List 
of papers. I know what I am talking about 
when I talk in favor of their list, from the 
fact that I was one of the first to use their 
papers, and have used them every season 
since without a skip, and always with good 
results. I have kept a strict account of the 
returns received from my advertising in this 
list, and must say that I never yet lost one 
cent from any ad which has been in their 
list; indeed, every one has yielded profit, and 
this I consider a strong recommendation for 
their justly named “ Peerless List.” 

Respectfully yours, FRANK FINCH. 

CLYDE, N. Y., Sept. 1, 1894. 


PAYS SEEDSMEN. 
1,500,000 Copies Per Montu. 
nn or ee her 


ASN 
Be 


information, furnished by 
E OFFICE, Augusta, Maine, 


Or by C. E. ELLIS, 517 Temple Court. 
Special Representative, New York City. 
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Booklets 


seem to be fashionable for ad- 
vertising purposes. If you 
want to be in style write us. 
We attend to 


Writing, 
Illustrating, 
Printing. 


It is important that your printing 
be gotten up in proper style, having 
paper, display, etc., harmonize. We 
guarantee our work to be just what 
you need. Address 


WM. JOHNSTON, 
MANAGER PRINTERS’ INK PRESS, 
10 SPRUCE STREET, 

NEW YORK. 





















72 ystIN N BATES 
Cia 5 A VANDERBILT 
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BUSINESS se oi ate § 
sic Me ILLVSTRATING- 


There is every reason in the world why 
business literature should be as attractive 
as literary literature. 
to make it so. 


NEW YORK. 


It i¢ my business 
| write advertise- 
ments, circulars, booklets, catalogs. 
I have an artist to illustrate them. 
He looks out for the artistic 
features—I study selling 

strength. Between us 
we make 


‘* Ads 


a 


vl- 


a: 


that sell 








BUILDING. 
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Grand Rapids 
Democrat, 


Established 1865, 


is the leading paper in the princi- 
pal City of Michigan (outside of 


Detroit). 
3,000 


Daily. 4,000 Weekly. 


The DEMOCRAT compares fa- 
vorably with the leading Detroit 
dailies—in appearance, news serv- 
ice and amount of advertising 
published. 

To reach the homes of Western 
and Northern Michigan the 
Democrat is invaluable. 

For particulars, address 


H. D. LA COSTE, 
38 PARK ROW, 
NEW YORK. 
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The HOUSEKEEPER, 


MINNEAPOLIS, MINN. 
PUBLISHED SEMI-MONTHLY. 
CIRCULATION, 
Re 123,000 BE 


Testimonial Number Six. 
C. E. ELLs, New York City : 
0! 











Dear SiR: You ask me what I think 
f the HOUSEKEEPER as an advertising 
medium, and I am glad to inform you 
that I have had quite an experience with 
the paper, and the results have been such 
that you can, by examination, find that 
my ads have appeared in its columns 
nearly every season for the last ten 
ears, which ought to be sufficient proof 
hat the medium is a good one, for you 
know that I have a way of “knowing” 
the papers that pay, and I would not con- 
tinue to use a medium if the results were 
not what they should be. Very respect- 
fully, FRANK FINCH. 
CLYDE, N. Y., Aug. 28, 1894. 


PAYS ADVERTISERS. 


For SAMPLE COPIES AND RATES, APPLY TO 


THE PUBLISHERS, 


Or to C. E. ELLIS, Special Representative, 
517 Temple Court, New York City. 























SPECIAL 
POINTS 


which make the 


Saturday 
Telegram 


MANCHESTER, N. H., 



















particularly valuable to adver- 
tisers. 


PROVED CIRCULATION. 
LOW RATES. 
PAYING RETURNS. 


THE TELEGRAM is carrying 
large advertisements of leading 
firms. It pays them, and will 
pay you. Try it. 














THE TELEGRAM has the largest 
circulation of any paper in New Hamp- 
shire, and, with one exception, - the 
largest circulation of any weekly paper 
in New England. 





PROVED CIRCULATION 
FOR 18 WEEKS: 


804,375 COPIES. 


For rates, etc., address 





NEW YORK OFFICE: 
517 TempPce Court, 
c. E. ELLIS, Manacer. 
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Copyright, 18%, by The Gannett & Morse Concern. 





$5 ALINE _ sur IT PAYS. 


That's Comfort. 
Space of us or of agents. The Gannett & Morse Concern, Publishers. Home Office, 


Augusta, Me. Boston, John Hancock Building. New York, Tribune Building. Lewis A. 
Leonard, Representative. 





— 








| Fifteen Issues of Printers’ Ink 


FREE TO ANY ADVERTISER 
An Advertisement to appear in Printers’ 
Ink for the Year 1895 


WILL BE INSERTED IN ALL REMAINING 
ISSUES OF 1894 


WITHOUT CHARGE. 


TROUBLE WILL BEGIN WITH THE NEW YEAR. 


ADDRESS 


PRINTERS’ INK, 10 Spruce St., New York. 
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70,000 Copies! 


E 3 





The 
Cleveland 
Press 


sells over this number 
every day in the year. 


Cc. J. BILLSON, 
86 & 87 Tribune Building, 
NEW YORK. 
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, It reaches a good constituency—just the class you wish 
to interest if your advertisement appeals to ladies and the 
household. 


PAID CIRCULATION 
Li. ALMOST 
400, 000 R ISSU 
PER ISSUE 
apos Suto ap or nee iS, MOORE & CO. New York. 










as 
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Pittsburgh Post 


OCCUPIES A UNIQUE POSITION. 
Of the SEVEN English Daily Papers published in Pittsburgh, 
THE POS ALONE IS DEMOCRATIC IN POLITICS. 
The other SIX papers are Republican. Keep 
this fact before you when making up lists for fall advertising, for the Great 
Pittsburgh Region cannot be covered without using THE PITTSBURGH Post. 




















A AD ADA AAD DADADADAAAAAAAAAADAAAADAAADAL 
* + 
* * 
$ Detailed Statement of Circulation, 3 
3 MONTH ENDING AUG. 31, 1894. 3 
4 
sure DAILY EDITION. SUNDAY EDITION. 3 
* * 
>4 Aug. ‘- erg Aug., ist week bacareteipedess : 118 > 
3 . oo | .-/ « , 3 
> 38,906 —— & 

“ 38,464 ike ccdssumipdnccesed 
os te 3 
“ 39,176 
3: ame | SEMI-WEEKLY EDITION $ 
“ GE SN et eee 19,480 
3 ° 38,154 July, ist one *  19'464 3 
te e —_ “ 2a “ ° 3 
* “ 39,814 t 
> « a 3 
4 5 43,490 “ 4th “ >4 
, P = _—_ Se . whdandthesbncess > ; 
3 a fies atkvedkascessess 175,716 3 
€ 42160 VERAGE $ 
e < BE Ty MI concise ccsnwnsseoccesser 40,297 @ 
. 0 EN Ee 24,237 @ 
3 GE serctnscesces 1,088,050 | Semi-Weekly............ 19,175 3 
POPOSOSOPOOOE POSES SHE EHE OD SHOE HOU EHE DEMOED 








THE TONNAGE OF PITTSBURGH 


is greater than the tonnage of New York. 


W HY: > BECAUSE IT IS THE CENTER OF THE VAST IRON, 
Coal and Glass Industry, and the key to the navigation 
system of the great interior. 


THE POS IS THE FAVORITE PAPER HERE BECAUSE 

it is known to be thorough and reliable in its news 
service and contains the most accurate information on commercial and financial 
affairs. 





New York Office: 85 Tribune Building, 
N, M, SHEFFIELD, Agent, 





or ne 


pe en at 
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“The Longest Pole 
Gets the Persimmon.” 






Likewise "== 










THE 


CINCINNATI The Largest 
Fst Circulation 
110,000 Reaches 


The Most 
Buyers 


THE 
ST. LOUIS 
CHRONICLE 


Daily Circulation over 


80,000 













That’s 
The Reason 











Advertisers THE 


KENTUCKY 
POST 


Always Receive 


Good Returns SOVINGTON, KY. 
ly Circulation over 
From These Papers. "10,000 
% 


If You are Looking for Results, Seek No Further. 





For ESTIMATES, SAMPLE COPIES, etc., address 
E. T. PERRY, Manager Foreign Advertising Dept., 
53 Tribune Building, New York, 














PRINTERS’ INK, 397 


ee ee  ———————————————————_—_———— 
“Ty 


, 
Colorado Is Not Dead. | 


Colorado is not sleeping, but is ALIve and awake. " 
Nowhere in the Great West is there more ac- {j 
tivity than in Denver and Colorado. i) 


The Denver Times-Sun } 


Stands first and foremost as the leading 
daily newspaper of the Rocky Mountain .{} 
Region. Its circulation is fifty per cent qj 
larger than any other Colorado news- ¥ 
paper. It covers the State and Section \ 
thoroughly. ] 


The Colorado Weekly Sun { 


Is the only big weekly between the Mis- jf} 

souri River and the Coast. It circu- } 
lates in every State and Territory in the ¥ 
| Union. ] 


=== TS SES 
—— 


= => = 








) If You Want To Reach 2 


The people of the West THOROUGHLY, econom- { 
ically and judiciously, you should use these two’ ff 
papers. Daily circulation 32,000 and Weekly {| 
30,000. Rates on application. Address " 


THE DENVER TIMES-SUN, () 


DENVER, COLO. () 
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NOW 
IS 
THE 
TIME 
TO 
MAKE 
UP 
YOUR 
MIND 
TO 
REMEMBER 
THE 
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THE PEOPLE. 


What you have to sell, you rely on 
the people to buy. 

The millionaires won’t help you. 

The Coxeyites won't help you. 

The people will make you rich if 
you have something they want. 

If you want to reach the people in 
the country what better medium than 
their own, particular, pet, infallible, 
local paper P 

In Illinois, lowa, Indiana, Wiscon- 
sin, Nebraska and a half dozen or 
more other Middle and Western States 
the best proportion of the best local 
country weeklies is published by the 
C. = 

The complete list of the C. N. U. 
consists of 1400 selected high-class 
papers of a larger than average circu- 
tion for the West. They will bear 
comparison with any similar papers 
in the United States. Many reach 
readers whom it is impossible to 
reach in any other publication, others 
reach them cheaper than by any 
other method. 

A contract made now entitles you 
to a discount for September and Oc- 
tober. Our catalogue should be in 
your file. May we send it P 


CHICAGO NEWSPAPER UNION, 


10 Spruce St., 
New York. 


87 to 93 S. Jefferson St., 
CHICAGO. 





LRP ™® 
Reputation! 


— MERCHANTS sell their goods for 
more money than their competitors. 


THEY 


“GET A BETTER PRICE” 


and sell more goods. 
Why? 
Because: 


They have established 
for their goods a REPUTATION, and buyers 
know exactly what to expect when they 
buy of them. 

To this class of business men belong 
the publishers of 


The A 
Evening 


Wisconsin. 





For over forty years they have labored to 
establish for THE EvENING WISCONSIN such a 


reputation, and the character of the adver- 
tising columns testifies to their success. 


THe Eveninc Wisconsin Co., 
Eastern Branch Office : MILWAUKEE, WIS. 


10 Spruce Street, New York. 
CHARLES H. EDDY, Manager. 
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WE WILL INSERT 
FOR YOU 


Giving 5. ney Crentetien 85: ALABAMA 
tor Sev equrvalent to al per line 


Otring 100, vail Giroaiation in ARIZONA 
Ss atuivalent, to 10 cents per line for a 

— = in ARKANSAS 
eae alent to 5 59 centa per line fora 


Giving a in CALIFOR- 
NYA tor tor $2 meal it to 4-13 of a cent per line 
fora circulation. 

Giving 19,658 Daily Circulation in COLORADO 
fto paw ate cent per line for 


tons 80c., ee 


ing 12,542 —ws inCONNECTI- 
cur tor 8ie., equivalent to 84-125 of a cent per 
line for a thousand circulation. 


Giving 4,000 Daily Circulation in DELAWARE 
foe We., equivalent to 1% of a cent per line fora 
thousand circulation 


Gris ue Daily Cireulat Circulation in DISTRICT 
eth. coe BIA for #1.50, opuvelet to 10-23 of 
cent per line for a thousand circulation. 


P Giving 4 - ee iT one in fy 
‘or $1, equivalen' cents per line for a 
oes : ities 


001 Daily - Circulation in GEORGIA 
— oy a equivalent tt to 10-17 of a cent per line for a 


Giving, Circulation in IDAHO for 
toga Faleot to | to 10 cents per line for a thousand 


= 192,491 Daily Circulation in ILLINOIS 
for $3, equivalent to 3-19 of a cent perline fora 
thousand circulation. 
kay § 31,210 Dail y Circulation in INDIANA 
—_ mo Ag 25 of acent per line for a 


ten in IOWA for 


eo 
, Re. hy of a cent per line for a 


i. ae, 


ong 10,097 Daily ly Circulation in KANSAS 
for $1.34, equivalent to 1 17-50 of a cent per line 
"a a a circulation. 
20,000 pony Circulation in KEN- 
Te . cK for $1.25, y svalons to % of acent per 
line for a thousand circulation. 
Giving 17 Daily Circulation in LOUISI- 
ANA for oe equivalent to 67 of a cent per 
line for a thousand c: ion. 


at Agony ‘Circulation in MAINE for 
of a cent per line for a 








12 ae nay sin 2 MARY: 
oe valen' of a cen’ r 
line f te circulation. we 


Gt aoa ial ily Cireulation in MASSA. 
CHUSETT*= for $2, eyutvalunt to 10-91 of a cent 
"ae for a thousand circulation. 


40,000 Daily Circulation in MICHIGAN 
for ciate to A of a cent per line for a 


ly Circulation in MINNE- 
ROTA PA fos $1, 20, equivalent to to ed of a cent per 
fora ceeapeier circulation 

“Girne, 30 > Circulation in MISSI8- 
bs for AR valent to 449 of a cent per 
line a a thousand circulation. 
ring 60,000 Daily Circulation in MISSOURI 
at ay J, equivalent to 4 of a cent per line for a 
thousand lation. 
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A TEN-LINE ADVERTISEMENT 


Giving 6,180 Dai) z Circulation in MONTANA 
wl 80c., benny meee hy to 1s of a cent per line for a 


oo 18,413 Dail Tirculation inNEBRASKA 
- $1, $1, equivalent to 2 ag of a cent per line for a 

— ving 2,250 Daily Circula Circulation in NEVADA 
for $1, equivalent a 449 cents per line fora 
thousand circulation 


Giving 12 — ily Circulation in NEW 
HAMPSHIRE for 75c., cubes severest to 3 cent per 
line for a thousand circulati 


Giving 30,340 Daily Circulat Circulation in NEW JER. . 
SEY for #1, nd cireulation. to 26-77 of a cent per line 
for a thousan lation. 

Giving 900 Daily Circulation in NEW MEX.- 
Ico for $1, Scand circulation. to 11-9 of a cent per line 
for a tho circulation. 

Giving 180,000 Daily Circ 
YORK for $3, equi 
for a thousand c: 


Giving 1,300 Daily Circulation in NORTH 
CAROLINA for $1, equivalent to7 9-13 of acent 
per line for a thousand circulation. 

Giving 1,525 Daily Circulationin NORTH DA. 
KOT A for $1, oreo to 62-3 cents per line 
for a thousand circulation. 

Giving 105,131 Daily Circulation in OHIO for 
$2, equivalent to 421 of a cent per line for a 

yr ox circulation. 


ing 6,496 Daily Circulationin OKLAHOMA 


Circulation in NEW 
ent to 1-6 of a cent per line 
ulation 


as Toe, Sauer S03 to 1 1-13 of a cent per line for 
a thousand circulati 
Giving 16,814 Daily Circulation in OREGON 
for $1 uivalent to 13-150f a cent per line for 
a — circulation. 
Daily Circu Circulation in PENN- 
SY LVANIA for #3, equivalent to 12-75 of a cent 


vo line for a thousand circulation. 


Wy Sey Daily emative in RHODE 
IS. AND for $1, net to 5-13 of a cent per 
a re a thousand circulation. 
cong 4 Daily Circul Circulation in SOUTH 

Cc g ie ry A for $1, equivalent to 23 cents per 
line for a thousand circulation. 

aie. 5,187 Daily Circuls Circulation in SOUTH 
DAKOTA for $1, — to 2 cents per line 
for a thousand circ’ 

Giving 11,888 Daily Circula’ Cacstatton in TENNES- 
SEE for 9 cents, equivalent to & of a cent per 
ae for a thousand circulation. 

ving 8,883 Daily Circulation in TEXAS for 

si: on Neececontes 137 of acent per line for a 
thousand circulation. 

Gives 8,285 Daily Circulat Circulation in UTA for 

7, equivalent to 1 23-55 of a cent per line fora 
Soca circulation. 

Giving 3,744 Daily Circulation in VERMONT 

for 7 $1; A, Squivalont to 3 | 2 23 of acent per line for 

a th 


paras 10,000 Daily Circulation in VIRGINIA 
for —_ equivalent to 1 cent per line for a thou- 
irculation. 


Giving 8,444 Daily Cirouseiven in WASHING- 
‘TON for $1, equivalent to 1 3-17 of a cent per 
line for a thousand circulation, 

Giving 5,000 Daily Circulationin WEST VIR- 
GINIA for 75 cents, equivaient to 1 cents per 
line for a thousand circulation. 

Giving 17,500 Daily pay I in WISCON.- 
SIN for 86c., equivalent to 86-175 of a cent per 
line for a thousand circulation. 





Ten lines will accommodate about 75 words if set solid, and about 50 words 
jo display. Send order for such States as you may want, together with 
check to 


THE GEO. P, ROWELL ADVERTISING COMPANY, 
NEWSPAPER AND MAGAZINE ADVERTISING, 





10 SPRUCE STREET, NEW YORK, 








